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50% of the entire population of this world
lives  in cities…



Floriade 2002 – ‘Feel the art of nature’



Floriade 2012 – ‘Be part of the theatre in nature; 
get closer to quality of life’



Green City Forums

www.thegreencity.co.uk

Netherlands
65 members from finance, building, professionals, 
consumer grps, academics/researchers
backed by 35 AIPH (International Assoc of 
Horticultural Producers) members

Also established in Germany and France

UK & Ireland (formal establishment Summer 09)



Spreading the word

www.thegreencity.co.uk

PPH internationalizes the message of The Green City

Germany Conferences
United Kingdom Exhibitions
Republic of Ireland Website
Spain Newsletters
Czech Republic Press
Baltic countries Green Competition
Italy Entente Florale
USA
Thailand
China
Russia



Vancouver, Canada
Photo kindly provided by L Beasley



De speeldernis, Rotterdam, NL

Emscher Landschaftspark,
Ruhr, Germany



Emscher Landschaftspark,
Ruhr, Germany



Plants – a multi-functional product

www.thegreencity.co.uk



De Bogen, Nijerk

Green space first

Innovation with design 

Buoyant property re-sale market



Particulates – threat to health…



Vitamin G

Complaints
Prevalence per 1000

10% green 
space

90% green 
space

Depression 32 24

Asthma / COPD 26 20

Diabetes Mellitus 10 8
Coronary heart disease 2 1.5

Total 70 53.5

Strength of relationship plants/green space & health

Source: 
‘Vitamin G Green environments healthy environments’ – J. Maas



Rotterdam (world’s largest port), goes 
for green roofs

www.thegreencity.co.uk



Roof of City Hall Chicago



The roof of the City Hall in Chicago



Future Nature 
– Chelsea 09



Silver Gilt 
Winner 

‘Future Nature’
– Chelsea 09



Millinxbuurt, Rotterdam



‘People used to report another shoot out 
in the street, now they complain when 
someone cycles on the pavement’

Project Manager, Millinxbuurt, Rotterdam



Plants serve society

www.thegreencity.co.uk

• Building industry – green space as USP

• Property insurers – mitigating damage & claims

• Health & life insurers – lower claims, lower costs

• Health care providers – reduced demand

• Social housing providers – happier tenants, lower costs

• Local government – attracting inward investment, 
meeting environmental targets, 
creating sustainable communities



Tools for professionals

www.thegreencity.co.uk



Green City and good business
Utilise as business/corporate social 
responsibility actions

Info & tools for businesses

New retailer award 

Provides incentives 
to promote 
green & social side of business

www.thegreencity.co.uk



New GCA/Green City awards

www.thegreencity.co.uk

Green City Town & Country Community Award

From 09 optional part of annual GCA audit 
Must demonstrate active commitment to promoting ‘real value’ of plants
Key criteria: - In-store activities:  displays & customer communications  

- Substantial involvement in relevant activities with local                  
community/schools

Green City Town & Country Outstanding 
Commitment Award

Best of the best receives bespoke trophy



Green roofs at Aylett Nurseries



Targetted customer information, 
All-in-One GC



Green ideas from Aylett Nurseries 



In-store signage promoting carbon 
footprint benefits, The Gardens Group



Grow Your Own – popular Green City message 

Whitehall GC

Grosvenor GC



Barton Grange utilising Green City 
web downloads creatively



Great tree sales link up,  All-in-One GC



Highlighting  
Green City 
messages with
actions & words 
at Millbrook



Barton Grange customer newsletter



Focussing customer attention, 
Caerphilly GC



Making a real 
difference with 
Plants for Schools,
Trelawney GC



Putting their hearts & minds into 
community action, Millbrook GC



Green handshake from Barton Grange 
helps local community



Growing an interest in gardening at
All-in-one GC



Gardens Group reaching across generations



Green messages from Grosvenor Man!



More benefits for industry & society..



Nurturing the keys to the future…


